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ABSTRACT  This study is an attempt to determine personal values of life that are
relevant to the consumption behaviors of national park visitors. A review of past
literatures has found 77 values of life and among them 56 were identified through
surveys of experts and focus groups as relevant to national park visitor consumption
behaviors. Based on the 56 values, a questionnaire was devised to find out how
important these values are to people and to understand people’s consumption behaviors,
i.e. visitation frequency, average duration and expenditure in national parks. The
national parks included Yangmingshan, Kenting, Yushan, Shiepa, Taroko and Kinmen,
and the period investigated was the last five years. An exploratory factor analysis was
conducted after obtaining 210 effective questionnaire samples. Fourteen value types
were further identified from the 56 values. Stepwise multiple regression was applied to
analyze these data. Due to the fact that 83%, 68%, and 54% of the respondents had not
visited Kinmen, Yushan, and Sheipa National Parks during the investigated period,
respectively, the respondents were classified into two groups, consumer and non-
consumer, to examine possible differences in their values. The results show that
respondents who valued “diversified living style and sense of achievement,” “novelty,”
and “risk and indulgence” spent more time and money in national parks. On the other
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hand, respondents who valued “active enjoyment of a comfortable living style” and
“material pleasure” spent less time and money in national parks.
Keywords: Personal values, National parks, Travel, Tourist
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